Hpuaoxenne 2 k PIIJA ®T.B.01 [lesi0Boii aHTIMiiCKUiA
47.06.01Punocodus, ITUKA U peJIUTHOBEIEHUE

Hanpasiennocts (npo¢uis) — CounanbHass U nojaurudeckasi pussocodus

dopma o0yueHHsI — OUHAS
I'ox naéopa — 2022

OIIEHOYHBIE CPEJCTBA JJIsI MPOBEJEHUSA MPOMEXYTOYHOM
ATTECTAIMH OBYYAIOIIUXCA 11O JUCHUIIVIMHE (MOAYJIIO)

1. O01mue cBeaeHus

1. | Kadenpa HNHoCTpaHHBIX SI3BIKOB

2. | HampaBneHue noaAroToBKU 47.06.01 dustocodusi, STHKA U PETUTHOBEICHHE
3. | Hanpasnennocts (mpoduis) | CoruainbHas U MOJUTHYECKAs HUITOCOHST

4. | ducuunianHa (MOIyJIb) JlenoBoM aHTTUHCKUN

5. | ®opma oOydeHus OuHas

6. | I'ox Habopa 2022

2. Ilepeyenb KOMIeTEeHUIA

VYK-3 - rOTOBHOCTBIO Y4aCTBOBATh B pab0OTE POCCUICKUX U MEXITYHAPOIHBIX UCCIIEI0BATEILCKUX
KOJIJIEKTMBOB IO PELICHUIO HAYYHBIX U HAyYHO-00pa30BaTE/IbHBIX 3a/1a4.

YK-4 - rOTOBHOCTBIO UCII0JIB30BATH COBPEMEHHBIE METO/IbI U TEXHOJIOTMH Hay4YHOI
KOMMYHUKAIMU HA TOCYIapCTBEHHOM U MHOCTPAHHOM S3bIKaX.




3. Kputepuu n nokasare/im OeHUBAHNSI KOMIIETEHUMA HA Pa3JIMYHBIX 3Tanax uxX (pOpMUpPoOBaHUS

Jtan ¢popMUpPOBaHUSA ®opmu Kputepun u noka3zarejin oneHUBaHUSI KOMIIeTeHIMIi
®opMBbI KOHTPOJIS
KOMIleTeHnH / pyemasi
3HaTh: Ymersn: Baapers: copmMupoBaHHOCTH

pa3aenbl, TEMBbI KoMIIeTe .

KOMIIeTeH it
JHCIHUTLTHHBI HIUS
1 2 3 4 5 6
Arrivals YK-3 TEeMaTHYECKHUH CIIOBaph; paboTath ¢ ACIOBOI TOKyMEHTAITuEH Ha HaBBIKaMH paOOTHI C Pabota Ha 3aHATHAX.
YK-4 OCHOBBI OpTaHU3AINA JICIOBON | A3BIKE, BKIIIOYAs Taknue (hOPMBI KaKk JIETTIOBOM Ponesas urpa.

Making contact

After hours

Keeping in touch

Business news

Presentations: closing
down and summarizing

KOMMYHHUKAIIUY Ha aHTJIMHCKOM
SI3BIKE; OCHOBHBIEC (DOPMBI
JIEJI0BOM JOKYMEHTAIINH Ha
AHTJIMMCKOM SI3BIKE M CIIOCOOBI
€¢ BCJCHUS

pe3tome, OM3HEC-TUIaH, IeToBas
Mpe3eHTAalHs, IEI0OBOE MUChbMO; paboTaTh
CO CIIOBapSMH, SHIUKIOTCAUIMH U
JPYTHMH CIIPAaBOYHBIMH MaTepUaIaMu
TEMaTHYECKOW HAMPaBICHHOCTH

KOPPECTIOHICHITUEH;
HaBBIKAMU MPOBEACHUS
JTUHTBOCTHIIUCTHYECKOTO
aHaJM3a JeI0BOr0
TEeKCTa

Htoroseiii TecT.

Pabora Ha 3aHATHAX.
HTtoroBeiii TecT.

Pabora Ha 3aHATHAX.
HTtoroBeiii TecT.

Pabora Ha 3aHATHSX.
Ponesas urpa.
Urorosslii TecT.

Pabora Ha 3aHATHAX.
HTtoroBeiii TecT.

Pabora Ha 3aHATHAX.
Ponesas urpa.
HTtoroseiii TecT.

IIkana oueHMBaHUs B pAMKaX 0a/UIbHO-PEHTUHIOBOM CHCTEMbI

«HEYJIOBJICTBOPUTEIIbLHO» — 60 0a/sTIOB M MeHee;
«XOpOoHIO» — 81-90 6amioB

«yJIOBJIETBOPUTENBbHO» — 61-80 Gaios
«oTiaHOo» — 91-100 Ganos




4. Kputepuu ¥ MIKAJbI OLlEHUBAHUSA

Kpurepun ouneHuBaHusi YCTHOH MOHOJIOTHYECKOM/IMATOIMYECKON peYyd Ha
AHIVIMIICKOM fI3bIKe (padoTa HA 3aHATHSAX):

MaxkcuMansHbIH O0ant — 4.

1. TourocTh Mepenaun OCHOBHOM nHpopMaruu — 1 6aim;

2. Mcnonep3oBanue agekBaTHOH Jiekcukd — 0,5 Oaia;

3. [IpaBUIIBHOCTH M KOMITJIEKCHOCTh TPAMMAaTHYECKUX KOHCTPYKIHM — 1 6ar;

4. CootBetctBHe pedeBoro ctwist — 0,5 6anna;

5. ®@oHeTHYeCKass ¥ WHTOHAIIMOHHAS TMPaBUILHOCTh BOCIPOU3BOAUMOro Tekcra — 0,5

Oaia;

6. YMeHHe BBIpa3UTh JIMYHOE MHEHHE 10 TeMe myosmkaruu — 0,5 6asna.

Kpurepun oneHuBaHus PoJIeBOH UTPbI

MakcumanbHbii 6amrt — 10.

1. CooTBeTCTBHE COZIEp KaHUs BBICTYIIJICHUS 3asBJICHHON Teme — 2 Oaa;

2. CBA3HOCTbH BBICKA3bIBaHUS, IPABIIILHOE CTPYKTYPHUPOBAaHUE BBICKa3bIBaHUS — 2 Oaia;

3. AKTUBHOCTH U aJICKBaTHOCTbH BBHICTYIUICHHSI; B3AMOJICHCTBHE C TPYIION — 2 Oana;

4. I'mybuna mpopaboTKu 00CyKaaeMoi TpoOIeMbl/acTIeKTOB MpobaemMbl — 2 Gana;

5. OTcyTcTBHE TpaMMaTHYECKUX, JICKCHYECKUX /WU (OHOJOTHUYECKUX OIMMOOK — 2
Oarna.

Kputepuu onieHuBaHus HTOTOBOI0 TeCTa
Kon-Bo mpaBHIIBHBIX OTBETOB 0-50 51-67 68-75 76-84
KonndecTBo 0amioB 3a pemeHHbIN TECT 2/0 6. 3/26. 4/ 4 6. 5/606.

3auer

3aueT no AMCUMILIMHE COCTOUT U3 pabOThl Ha 3aHATHUSX, BBIIIOJIHEHUS psAla TUCbMEHHBIX
3aJIaHUM 110 TeMaM Kypca M3 HCTOYHMKOB OCHOBHOM U JIOIIOJIHUTEIBHOM JIUTEPATYpPHI (B
KauecTBE TEKYIIIETO KOHTPOJIS) U HAMMCAaHUS UTOTOBOTO TecTa. MaKkCcuMabHBIN OalT 3a 3a4eT —
40 6aos.

[Ip1 HEBO3MOKHOCTH CTYJIEHTOM MOCEHIECHUS 3aHSITUN 3a4eT MPOBOJMUTCS B CIEIYIOIICH
dbopMe: BBIMOTHEHHE WTOTOBBIX KOHTPOJBHBIX paboOT, HAaMHWCAaHUE WTOTOBOTO TECTa,
co0eceloBaHKE IO TeMaM JAUCLHUIIINHBI (KPUTEPUH OLIEHUBAHUS MPECTABICHBI BBIIIE).

5. TunoBble KOHTPOJIbHbIE 3aJaHUS M METOANYECKHE MATEPHAJIbI, ONpPeesoIue
npoueaypbl ONEHUBAHUA 3HAHMHA, YMeHHH, HABBIKOB M (WJIH) ONbITA [eATEJIbHOCTH,
XapakTepu3yloummx JTanbl (OPMHUPOBAHUS KOMIETEHIWI B MpoLecce OCBOCHHS
o0pa3oBaTe/IbHOM MPOrPamMMbI

5.1 TunoBoe TeCTOBOE 3aJJaHHE

1. The odd one out
Circle the word that does not belong to the same field in each horizontal group:

1. business company society subsidiary
2. salary manager salesman employee
3. finance product research marketing
4. distributing  selling assembling  promoting
5. components tools hardware strategy

6. end user customer client distributor



I1. Word definition
Which of the groups of three words that you identified above refer to the following
definitions?
1. people who buy g00ds OF SEIVICES ~ ceeeviiiiiiiiieeiieeiee e
types of commercial Organisations — ....coccieeriiieeniee e
different departments or functions — .....cccooiiiiiiiienieeee
people who work inside a cOmpany — ..occoeevciieiiiiieeeeee e
activities that involve meeting CUStOMETS........ccccueeevveeerveernieeennines e
products that can be sold e

SAINAIE

III. Adjectives of Nationality

Read the ten short passages. Below each one you will find a sentence which you should
complete using an adjective of nationality. Make sure that your sentences reflect the
information that is contained in the passage itself.

1. Packard Bell Electronics has already taken 10% of the US computer market and has
perfor better, in some areas, than its two main national rivals Compaq and Apple.
Compagq, Apple and Packard bell are ....................

2. Nordak is currently recruiting a senior manager who will head up the UK office of its

first foreign subsidiary. Nordak is not of ........ccccceeeviieiniiienieeieeeeee origin.
3. The shares of Heineken NV reached a record level of 244.5 guilders yesterday on their
home market in Amsterdam, Holland. Heineken is a .........c.cccccveeeveennnnenn. company.

4. The 'Societe de Bourse Franchise' publishes an annual guide to the 120 biggest national
companies whose shares are sold on the Paris exchange. The Paris exchange sells the
shares of the 120 biggest ........ companies.

5. Coroll have received several enquiries from companies who are interested in representing
products in Spain. However, for the time being they have no intention of expanding into t
part of Europe. Coroll has no plans to enter the ............ccceeeveeeniiiiiniiiennieeniieeeeee, market.

IV. Advertising slogans
Read the slogans and match them with the products or institutions for which you think
they were actually used.

1. Get into our bed and sleep better ................... a. cosmetic cream

2. Down under: it's home to US ......cccceeevueeennenn. b. ‘Nordic ski’ exerciser

3. Would Mrs O'Brien trust her precious soles to just anyone. c. Australian airline company
4. I went to work and left my wrinkles at home ................... d. socks

5. Waist disposal unit................... €. matress

V. Word-Field matching
Circle the word that does not belong in to the field in each horizontal group.

1 |promotion export Pricing packaging

2 |clause client Contract brochure

3 |slogan fee Money pay

4 |star executive Actor celebrity

5 |To endorse to afford to promote to support

6 |computer television Commercial advertisement
7 |publicity image Reputation agent

8 |To plummet |to fall to rise to drop




VI. Compounds
Match the words on the left with the words on the right to make compound nouns which
are commonly used in advertising.

Nk LD =

market a. audience
mass b. time
target c. media
direct d. symbol
status e. research
sales f. mail
prime g. promotion

VII. Do or Make
Complete the following sentences with the correct form of make or do.

e

N

Store managers ...decisions about which products to keep and which ones

... away with.

Although that company has almost the same name as ours, we have nothing ....with them.
You should ....... certain that the customers are always satisfied.

In many cases, it .... sense to stock original products that cannot be found easily in other
shops.

He....... living as store manager for over 30 years and does not plan to retire yet.

Could you .... me a favour and work the morning shift?

...................... workers redundant is never an easy task for a manager.

VIII. Prepositions
Fill in the blanks below with the correct prepositions.

Sk wD =

Although Leila is young, she is already successful.................... business.
It is necessary.................... us to improve our after-sales service.

Is your computer compatible ........................ mine?

The customers are very critical .................. some of the products we sell.
We must be attentive ........ccccceeeeeevverieenneenne the needs of our customers.

IX. Business expressions

Match a word from each of the columns below lo form expressions that could be used to
replace the words in italics in sentences A-1. Write the answers in the space provided after
each sentence (there are two answers to F).

VERBS
1 |check 6 |Raise
2 |provide 7  |Change
3 |move 8  |Withdraw
4 |pay 9 |Earn
5 |order 10 |Issue
NOUNS
a |capital f |the bill
b [Cash g |Interest
¢ |foreign money h |a statement
d |Funds 1 |Shares
e |aloan j |Balances




1. In order to increase financial resources the company intends to sell units of its capital on
the

2. StOCK MATKEL. ... eeiiiiiiiiiiceie et ettt

3. Nowadays it is possible to transfer money between different accounts using an electronic
banking system installed in your home. ..........ccccceeeviiiieniieeniieeieeeieee

4. My bank has agreed to give me the money I need, repayable over three years, to help me
get the business started. ........coccveevvieeriiieeniieeriee e

5. It doesn't matter if the banks are closed when I arrive because I'm sure that at the hotel in
Zurich I'll be able to convert some dollars into Swiss Francs. .........c.cccoeceevviinieinienicnneens

X. Company’s performance assessment

Read the following authentic newspaper headlines and decide in each case whether they
reflect a good (+), average (o) or poor (-) performance of the company's shares on the Stock
Exchange.

Matsushita expects Y85bn profit boost.......................

Welpac dives to £1.2m 10SS.......ovveiiiiiiiiiiiiiiiine.

Philips surges to £193m in third quarter......................

Jump in Rhone-Poulenc income...................c.ooooi.

Bibby falls £10.7 into thered................coocoiiiiin.

Sumitono Metal Mining tumbles..............................

AN S e

XI. Commonly confused words.
Circle the correct word in brackets in each of the following sentences.
1. This report examines the (relationship/relation) between education and the level of
development in Africa.
2. During the meeting, he made a brief (illusion/allusion) to the decline in exports to
Western Europe.
3. Austria has been (accepted/excepted) into the European Union.
4. Of the two proposals put forward, I prefer the (later/latter).
5. (Who's/Whose) responsible for consumer affairs in this company?

XII. Give a one-word definition.
1. An estimate of the price of something.
2. Another word for a professional insurer.
3. A request for payment following an accident.
4. An intermediary between a client and an insurer.

XIII. Countable and uncountable nouns.
In each of the following sentences indicate with a tick (/) or a cross (X) whether the noun in
italics has been used correctly. If not, write the sentence out correctly in the space
provided.

1. Their training has been organised to cover basic communication skills.....................

2. Over the years our company has accumulated a lot of experiences in the field of laser

SCANNING LECANMIQUES. ....ceiiuiiiiiiiieiitee ettt ettt e et e st e e s bt e e sabaeesaneees

3. Our premises are located in the centre of Brussels. .......ccccverviierciiiiniieeniieeiee e

4. Businesses were especially good last quarter and this will affect our profits for the year...
The datas show a fall in the number of fatal accidents. .........cccceecvveerciieenieeenieecieeeeeee

b



Karoun:

I

1 society

2 salary

3 product
4 assembling
5 strategy
6 distributor
I

1. 6

2. 1

3. 3

4. 2

5. 4

6. 5

III

1. American
2. British

3. Dutch

4. French

5. Spanish
IV.

1. e

2. c

3. d

4. a

5. b

V.

1. export

2. brochure
3. slogan

4. executive
5. to afford
6. computer
7. agent

8. to rise
VI

1. le

2. 2c

3. 3a

4. 4f

5. 5d

6. 6g

7. 7b

VIL

1. make, to do
2. to do

3. make

4, makes

5.

has been making




6. do

7. To make

VIII.

1. at

2. for

3. with

4. of

5. to

6. of

IX.

1. 1f

2. 2e

3. 3a

4. 4b

5. 5

6. 6d

7. Tc

8 8i

0. 9¢g

10. 10h

1. raise funds/withdraw shares
2. move capital
3. provide a loan
4, change foreign money
X.

1. +

2. -

3. +

4. +

5. -

6. -

XI.

1. relation

2. allusion

3. accepted

4. latter

5. Who's

XII.

1. evaluation

2. underwriter, assurer
3. insurance

4, insurance agent
XI1I.

1. A%

2. X experience
3. A%

4. X Business

5. X data




5.2 IlpuMepHBbIe TeMbl POJI€BOH UIPBI IO KYPCY:
1. At the airport.

2. Business conversation.

3. Business meeting.

5.3 Bonpocsl k 3auety

1.

SN

Your travel experiences. The perspectives of travel business.

2. Making contact: peculiarities of management styles in different countries.
3.
4. Advertising and marketing: product selling; making up an advertisement of a product.

Socialising: introductions and networking. Business and the Internet.

peculiarities of national advertising
Presentations: introducing yourself in business. Making a career.
Business news presentations.



